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ill Loftus works as the volunteer
chairman of the advisors council to
Save the Children (SC), an organiza-
tion which currently serves 185 mil-
lion children in more than 120
countries worldwide.

In this role, Loftus serves as an am-
bassador for the organization, focusing
on potential donors and volunteers.
As a financial advisor, he also provides
valuable financial advice and has initi-
ated LLBH-backed events to promote
Save the Children to the firm’s clients
and broader network.

In the following interview, Loftus
speaks with Carolyn Miles, Save the
Children’s president and CEO, a posi-
tion she’s held since 2011. Previously,
Miles worked for American Express in
Hong Kong, where she was confronted
by the deprivation of the region’s chil-
dren and was motivated to dedicate her
life to ensuring that all children have
what every child deserves—a future.

Loftus: What is the main mission of
Save the Children?

Miles: Our main goal is in our name: to
save the children. We don’t think it is enough
for children to just survive—we want them to
thrive—so they have the future they deserve.
We focus on this through healthcare, with
an emphasis on reducing infant mortality, as
well as access to basic education and protec-
tion from violence.

Loftus: Is the current state of children
around the world getting better or worse?

Miles: In some ways it’s getting better:
Since 1990, we have helped cut infant and
maternal mortality in half, and we have dou-
bled the number of children receiving a pri-
mary grade education. But, in other ways,

the private sector every year, and we have
a $700 million budget. We have more than
100,000 active supporters whom we view
as investors and think they expect a return
on their investment. Now, the return isn’t
dollars, it’s positive outcomes for children.

We’ll have conference calls, corporate
visits and one-on-one meetings, but noth-
ing compares to taking donors to see our
programs first-hand. | just returned from a
group visit to Nicaragua; it means a lot to
contributors to see for themselves what is
going on.

Our biggest goal for funding is to change
people’s perception of giving. People typi-
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We don’t think it is enough for children to just
survive—we want them to thrive—so they have the

future they deserve.

it is getting worse. Right now, there are 60
million displaced people, and over half are
under the age of 18, due to emigration, war
and manmade disasters.

Loftus: Can you describe how Save the
Children leverages local communities and
nonprofits to broaden its outreach of devel-
opment in foreign countries?

Miles: We have 25,000 workers around
the world. Most are local staff based in their
home countries, so they are better suited to
communicate and work with those we are
trying to help. Their mission is to take our
programs to scale. SC builds the programs,
tests them locally, builds evidence of their
success and then gets local communities
and governments to expand them nationally.

Loftus: How do you engage donors and
encourage them to become lifelong partners
with Save the Children?

Miles: Nearly half of our funding is from

H

cally don’t think about making a big invest-
ment in an international nongovernmental
organization. People will give $2 million to
their alma mater, $2 million to a hospital,
but $10,000 to Save the Children. The big
picture is that we want people to make a
bet on children, because they represent the
world ahead.

Loftus: If you could identify your biggest
hope for Save the Children, what would
that be?

Miles: Number one, no child will die under
the age of 5 from preventable causes. Two,
every child will have access to basic educa-
tion. And, goal number three is protecting
kids from violence. All really big, really diffi-
cult goals. All requiring a lot of ambition.

For more on Save the Children and
how to become involved, please visit
savethechildren.org. @
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LBH PRIVATE WEALTH MANAGEMENT IS AN INDEPENDENT REGISTERED INVESTMENT ADVISOR OFFERING A FULL RANGE
OF WEALTH-MANAGEMENT SERVICES. Often referred to as a “virtual family office,” LLBH strives to bring clarity and control
to the financial lives of its clientele by delivering customized personal and business solutions. From its offices in Westport,

Conn., and Los Angeles, LLBH services high net worth individuals, families and foundations on both coasts and nationwide. ®

LLBH Private Wealth Management LLC is featured in Worth® 2016 Leading Wealth Advisors™, a special section in every edition of Worth® magazine. All persons and firms appearing in
this section have completed questionnaires, have been vetted by an advisory group following submission by Worthe, and thereafter paid the standard fees to Worth® to be featured in
this section. The information contained herein is for informational purposes, and although the list of advisors presented in this section is drawn from sources believed to be reliable
and independently reviewed, the accuracy or completeness of this information is not guaranteed. No person or firm listed in this section should be construed as an endorsement by
Worthe, and Worth® will not be responsible for the performance, acts or omissions of any such advisor. It should not be assumed that the past performance of any advisors featured
in this special section will equal or be an indicator of future performance. Worth®, a publication of the Worth Group LLC, is a financial publisher and does not recommend or endorse
investment, legal or tax advisors, investment strategies or particular investments. Those seeking specific investment advice should consider a qualified and licensed investment
professional. Worth® is a registered trademark of the Worth Group LLC.
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At Save the Children, we do whatever it takes here
in the U.S. and around the world to ensure children
grow up healthy, learning and safe. Together, we're

' ) transforming children’s lives and the future we share.
o g Join us.

LLBH is a proud supporter of Save the Children. SavetheChildren.org




